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RANK RANK RANK RANK RANK

BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015
18#700 ($m) 81/100 AAA 11#451 ($m) 82/100 AAA 8#623 ($m) 83/100 AAA 8#335 ($m) 79/100 AA+ 5#567 ($m) 84/100 AAA

BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014
20#021 ($m) 82/100 AAA 12#877 ($m) 83/100 AAA 7#317 ($m) 75/100 AA+ 8#533 ($m) 77/100 AA+ 5#710 ($m) 70/100 AA

RANK RANK RANK RANK RANK

BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015
3#150 ($m) 68/100 AA3 3#066 ($m) 75/100 AA+ 3#053 ($m) 78/100 AA+ 3#022 ($m) 65/100 AA3 2#806 ($m) 77/100 AA+

BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014
3#548 ($m) 70/100 AA 2#357 ($m) 71/100 AA 3#714 ($m) 85/100 AAA 3#221 ($m) 70/100 AA 3#616 ($m) 69/100 AA3

RANK RANK RANK RANK RANK

BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015
2#680 ($m) 69/100 AA3 2#596 ($m) 67/100 AA3 1#899 ($m) 65/100 AA3 1#766 ($m) 71/100 AA 1#678 ($m) 68/100 AA3

BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014
2#771 ($m) 68/100 AA3 2#633 ($m) 62/100 A+ N.A. ($m) N.A. 2#186 ($m) 72/100 AA 1#451 ($m) 64/100 A+

RANK RANK RANK RANK RANK

BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015
1#583 ($m) 63/100 A+ 1#529 ($m) 75/100 AA+ 1#447 ($m) 67/100 AA3 1#310 ($m) 82/100 AAA 1#310 ($m) 60/100 A+

BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014
1#651 ($m) 66/100 AA3 1#287 ($m) 76/100 AA+ 1#441 ($m) 68/100 AA3 N.A. ($m) N.A. 2#103 ($m) 66/100 AA3
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RANK RANK RANK RANK RANK

BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015
1"227 ($m) 67/100 AA- 1"150 ($m) 69/100 AA- 1"063 ($m) 70/100 AA 970 ($m) 65/100 AA- 951 ($m) 70/100 AA

BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014
1"161 ($m) 66/100 AA- 1"492 ($m) 66/100 AA- 1"095 ($m) 74/100 AA 1"105 ($m) 66/100 AA- 1"229 ($m) 77/100 AA+

RANK RANK RANK RANK RANK

BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015
943 ($m) 68/100 AA- 939 ($m) 70/100 AA 915 ($m) 67/100 AA- 742 ($m) 66/100 AA- 730 ($m) 66/100 AA-

BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014
825 ($m) 70/100 AA 825 ($m) 71/100 AA 1"056 ($m) 70/100 AA 676 ($m) 74/100 AA 1"163 ($m) 68/100 AA-

RANK RANK RANK RANK RANK

BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015
713 ($m) 68/100 AA- 664 ($m) 68/100 AA- 633 ($m) 63/100 A+ 609 ($m) 68/100 AA- 603 ($m) 64/100 A+

BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014
709 ($m) 73/100 AA 578 ($m) 71/100 AA 739 ($m) 69/100 AA- 530 ($m) 68/100 AA- 689 ($m) 61/100 A+

RANK RANK RANK RANK RANK

BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015 BRAND'VALUE'2015
598 ($m) 70/100 AA 569 ($m) 73/100 AA 568 ($m) 66/100 AA- 557 ($m) 61/100 A+ 538 ($m) 66/100 AA-

BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014 BRAND'VALUE'2014
561 ($m) 75/100 AA+ N.A. ($m) N.A. 625 ($m) 64/100 A+ 575 ($m) 63/100 A+ 630 ($m) 71/100 AA
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